
Holiday Engagement Email (Skincare Product) 

Copywriter: Xristopher Bland 

Subj. Line: 

Skincare and success: one man’s exclusive story—for everyone 

I’m sending this special holiday message to all the men who use [product name] skincare 

products. Yet I’d encourage everyone to read this exclusive and inspiring story because it 

has to do with skincare as empowerment. 

Hey guys, 

Have you ever felt nervous or weird around guys who don’t use skincare products? 

Have you ever thought about mentioning that you use [product name], only to 

stop? If so, you may want to congratulate yourself. 

You just kept your awesome edge. 

What I mean is, I want to share an exclusive story about a male friend of mine who 

considers skincare anonymity an essential tool to his success, and he says this: 

“If a guy doesn’t think he should talk about skincare products with his friends, that’s 

not a bad thing. Anonymity is a slick move that gives him a big advantage in his 

career, relationships and life.” 

I know. At first, anonymity seems like the complete opposite of having an edge. But 

as you’ll see, it’s not. 

To preserve my friend’s edge, I’ll just call him John. 

I’d known him for about six years and ran into him at a holiday party, where he was 

chatting with a group of men his age (but who looked older). 

The group was talking about wrinkles and facial lines like they were some inevitable 

downward road to demotion that no man (or woman) could avoid. 

If you don’t recognize these types of conversations, they usually turn into stories of 

aches and pains traded like jam recipes. 

Anyway... 

I could see that John knew better about the whole “inevitability” of visible aging. His 

smooth, smiling eyes said as much as he stood there drinking Cabernet. Yet when 



one of his friends asked him how he managed to stay looking so young and on top 

of his game, he just said, “Oh, you know. Diet and exercise. That’s all.” 

I knew that was only part of the reason. I knew he was a [product name] customer, 

and while I certainly wasn’t going to betray his confidence, I was also curious. At the 

right moment when he was alone, I quietly said to John, “You know you don’t have 

to be nervous about saying you use skincare products. Lots of men use them.” 

John seemed to know that already, and said, “I hope not too many.” 

I didn’t understand. So John explained a few days later in an email, written as if he 

was speaking directly to that group of men I mentioned earlier: 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Dear guys who don’t use [product name] skincare, 

You don’t know it but I use [product name] skincare products to quickly erase fine lines and 
wrinkles to keep me looking years younger than I really am. 

Lots of guys use [product name] to look and perform their best at home and on the job.  

I know other guys have the wrong idea about skincare products. They think they’re just for 
women, and that makes sense. Let’s face it. Men’s face products basically haven’t gone much 
beyond harsh soaps and aftershave.  

Women, on the other hand, have been perfecting the art of smoother, younger-looking skin since 
before Cleopatra was queen. 

So there are times when I want to say to guys, “There’s a major advantage in moving past this 
whole thing about what skincare products belong to men or women. You really need to get over 
it.” 

But you know what? I hope those guys never get over it. 

It’s a competitive world. So it’s my responsibility to give myself the best competitive edge I can... 

...so I can look, feel and perform more confidently and effectively in business... 

...so I can keep walking in the door looking as young as the man my wife married...  

...so my outside always reflects the truth of what’s inside—that I will always be current, relevant 
and young. 

These truths have always been self-evident for women, and that’s the competitive advantage of 
using [product name] as a man. 

So I hope [product name] stays the select secret of the men who choose to use it. 

Sure, this gives me an unfair advantage against other guys, but you know what. I’m definitely okay 
with that. :) 



John won’t actually say this to guys, of course, because [product name] is his secret 

weapon and he prefers to keep it secret in his life. 

Yet after much gentle urging on my part, I happily managed to convince him to 

share his email with you and its central message: 

If you ever have a moment when you feel weird or nervous about using [product 

name]—or any skincare product—that “nervousness” is just your protective instinct 

for the kind of skincare secret that builds fortunes of all kinds for both men and 

women. 

So feel good about keeping that advantage as one of the best gifts you can give 

yourself, now and every day. 

Here’s to you and all the fortunes that await you in the year ahead. 

All the best of the season. Thanks for being awesome. 

XXXXX 

PS: I’m not a slogan writer but if I was, I might write, “[Product name] for men: 

They’ll never see it coming and they won’t know what happened.”  

PPS: Actually, I think that pretty much works for women too. :) 

 

 


